1. A Consistent Look
Make sure that your logo, your stationary, and your Web site all complement each other. If you keep reinforcing the same message and the same image, it will help create your brand.

2. Affinity Credit Cards
Now you’re playing with the big boys.

3. Annual Reports
Annual reports are valuable to an organization in that the very exercise of writing an annual report provides an audit of sorts. Also useful if your company is considering an IPO (stock offering).

4. Anniversaries/Birthday Cards
Harvey Mackay, author of several excellent books on marketing and sales, always maintained a card file on each of his thousands of customers and sent them birthday cards, anniversary cards and the like. It was part of his strategy for staying close to his customers. It was this kind of guerrilla marketing attitude that helped him build a billion dollar business.

5. Audiotapes, Videotapes, DVDs
You have made these to tell/demonstrate a technique or process. You can sell them, give them away as promos, or put them on your Web site.

6. Awards and Award Dinners
Attend them if your customers will be attending too. Host a table at the award dinner if you have some special customers you want to say “thank you” to. You can even create an award dinner and host it yourself, especially an internal awards dinner to say thank you to your staff, your volunteers, or both.

7. Brochures
Brochures provide a tangible, visible presence for your company. A brochure cannot replace your Web site but it can direct people there.

8. Business Cards
Business cards can be reproduced very inexpensively with today’s technology. However, cards that are professionally printed generally make a better impression on your clients than the ones you do yourself on templates from a stationary store.

9. Certificates
Certificates of Appreciation, Certificates of Attendance, Certificates of Long Service; the type of certificate is only limited by your imagination. Even when they are professionally produced, personally signed, and framed for hanging, they are a relatively inexpensive way of creating awareness.

10. Vehicles with Signs
While it does depend on your business whether vehicles with signs on them help or not, remember to put the name of the city with your company name. If they remember “Jane’s Lawn care” in New York, they can find you. If they only read “Jane’s Lawn Care” they may never find you.

