A Consistent Look
Make sure that your logo, your stationary, and your Web site all complement each other. If you keep reinforcing the same message and the same image, it will help create your brand.

Brochures
Brochures provide a tangible, visible presence for your company. A brochure cannot replace your Web site but it can direct people there.

Certificates
Certificates of Appreciation, Certificates of Attendance, Certificates of Long Service; the type of certificate is only limited by your imagination. Even when they are professionally produced, personally signed, and framed for hanging, they are a relatively inexpensive way of creating awareness.

Direct Mail Letters
Can be successful if well executed and sent to the right people.

E-Newsletters
Can keep traffic coming to your Web site, keep your name in front of clients, and create awareness.

Having an 800 Number
Just makes it that much easier for people outside your local are to do business with you.

Hours of Operation
Post them, please, especially if you are in a retail business and expect customers to come to you. We aren’t mind readers.

Membership Cards
Not unlike Frequent Buyer Cards; they should have some special privileges attached if they are to have any meaning.

Phone Calls
The telephone is still a primary piece of marketing equipment. Answering phones professionally, returning phone calls promptly, and using the telephone to contact prospects or follow-up with clients, are all important elements of a marketing strategy.

Vehicles with Signs
While it does depend on your business whether vehicles with signs on them help or not, remember to put the name of the city with your company name. If they remember “Jane’s Lawn care” in New York, they can find you. If they only read “Jane’s Lawn Care” they may never find you.

